
Summer Internship - Content Marketing

About Liferay

Liferay is a uniquely profitable open-source so�ware company with 850+ fiery-eyed employees scattered
across the known world. Our flagship product is the Liferay Digital Experience Platform which
companies like HP, Barclays, and Coach use to build great web experiences for their customers and
employees. Along with making cool so�ware, we have a greater-than-profit vision that fuels us. We give
employees 5 paid days off to volunteer at charities theyʼre excited about and we donate a portion of our
profits to various charities around the world each year. Oh, weʼre also self-funded which gives us the
freedom to work on whatever we think brings the most value to customers and communities in the long
run.

The Role

This hands-on internship encompasses the general execution of the appropriate marketing plan in your
region with a special focus on inbound marketing including, content marketing, social media, and
marketing automation.

Content Marketing:

● Participate in the content development process end-to-end, from ideation to post publication
analytics

● Develop written content for the global site, including both short-form (blog) and long-form
(ebook, whitepaper, guide) deliverables as time permits

● Review and edit content for grammatical and factual correctness
● Conductresearch and help identify new avenues for lead generation, inbound marketing tools, or

areas of opportunity
● Support Content Marketing Team in gathering insights and performing analysis of data from

sources such as Google Analytics
● Gain exposure to some of the most commonly used marketing systems in the nation, including

Hootsuite, Pardot, Salesforce, and Slack

Social Media:

● Update social media accounts regularly
● Develop social media content that aligns with Liferay s̓ global brand
● Learn how to use social media scheduling tools
● Get a better understanding of social media as a strategic tactic
● Design content and posts as needed



Marketing Automation and Email Marketing:

● Develop emails from beginning to end, including dra�ing content, building email, and testing
email within the marketing automation system

● Review and edit emails created across the globe to ensure consistency
● Create drip or nurture for defined audience and report on success
● Participate in marketing automation strategy meetings


